CONNEC+

We Create Connected Experiences that Matter
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We Create Connected Experiences that Matter
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Global
Offices

KOREA

Cheil Worldwide HQ

Cheil Bldg., 222 Itaewon-ro
Yongsan-gu, Seoul, Korea
T. 82-2-3780-2114

Cheil Worldwide The SOUTH
GT Tower, 411 Seochodaero
Seocho-gu, Seoul, Korea

T. 82-2-3014-6505

NORTH AMERICA

Cheil USA / North America RHQ

112 W. 20th Street, 7th Floor New York,
NY 10011

Tel : 1-929-310-7027

Cheil Dallas

6625 Chase Oaks Blvd, Suite 150 Plano TX
75023

Tel : 1-405-215-1847

Cheil Canada

235 Carlaw Avenue, Suite 100-A, Toronto,
ON, M4M 251

Tel : 1-416-479-9760

LATIN AMERICA

Cheil Brazil / Latin America RHQ
Alpha Tower 13th Floor,

Rua Olimpiadas, 134, Vila Olimpia,
Sao Paulo, Brazil

Tel : 55-11-2181-3100

4 4 countries
5 2 offices

Cheil Mexico

Arquimedes 98, Col. Polanco
Reforma. Delg. Miguel Hidalgo. C.P.
11550. Mexico D.F.

Tel : 52-55-4160-0000

Cheil Central America(Panama)
Ave. La Rotonda,

Costa del Este Business Park,

Torre V, Piso 8 Panama city, Panama
Tel : 507-308-4821

Cheil Colombia

Carrera 7 No 113-43 Torre Samsung 101
Bogota Colombia

Tel : 57-1-486-6140

Cheil Guatemala

5ta Avenida 5-55 zona 14, Edificio
Europlaza, Torre 2, nivel 15, oficina 1503,
Ciudad de Guatemala, Guatemala

Tel : 502-2302-6400

Cheil Chile

Cerro El Plomo 6000, Piso 3, Oficina 302
Las Condes Santiago Chile

Tel : 56-2-2485-8592

Cheil Peru

AV. Rivera Navarrete 501 Piso 5 San
Isidro LIMA PERU 443-742

Tel : 51-7-11-4801

Cheil Argentina

Edificio Republica Bouchard 601-699,
Piso 14

Tel : 54-911-2181-6986

EUROPE

Cheil UK / Europe RHQ

The Crane Building 22 Lavington Street
London SE1 ONZ, United Kingdom

Tel : 44-(0)-207-593-9300
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Cheil Italy

SRL, Via Mike Bongiorno 9,
20124 Milano, ITALY

Tel : 39-02-36790-201

Cheil Netherlands

Postjesweg 1, 1057DT, Amsterdam,
The Netherlands

Tel : 31-(0)20-217-03-60

Cheil Belgium

Airport Plaza Stockholm Building, Leonardo
Da Vincilaan 19, 1831 Diegem, Belgium

Tel : 32-485-75-96-91

Cheil Spain

Parque Empresarial Omega

Edificio D Avenida de Barajas,

30 28108 Alcobendas Madrid, Spain
Tel : 34-912-860-100

Cheil France
1 Rue Fructidor 93400 Saint-Ouen, France
Tel : 33-(0)1-44-04-75-00

Cheil Nordic

7th Floor Torshamnsgatan 27 Kista
Sweden

Tel : 46-706-42-20-99

Cheil Austria
Taborstrasse 1-3, 1020 Vienna, Austria
Tel : 43-1-212-7385-3069

Cheil Germany

Am Kronberghang Hang 8, 65824
Schwalbach am Taunus, Germany
Tel : 49-6196-9713-0

Cheil Poland
ul. Marynarska 15, 02-674 Warszawa, Poland
Tel : 48-22-607-40-64

Cheil Czech

V Parku 2294/4, 148 00 Prague, Czech
Republic

Tel : 420-226-202-249

Cis

Cheil Russia / CIS RHQ
123242, Moscow,
Novinsky bulvar, 31, Russia
Tel : 7-495-7972516

Cheil Ukraine

01032, 23rd floor of 101 tower,
Lva Tolstogo street 57,

Kiev, Ukraine

Tel : 38-044-392-7638

Cheil Kazakhstan

6th floor, block B, 36, Al-Farabi av.,
Almaty, Kazakhstan

Tel : 7-727-222-1213

SOUTH EAST ASIA

Cheil Singapore /| SEA RHQ

30 Pasir Panjang Road #16-31 Mapletree
Business City 117440

Tel : 65-6804-7979

Cheil Australia

Upper Ground Level, 3 Murray Rose Avenue
Sydney Olympic Park NSW 2127 Australia
46 Cheil Worldwide

Tel : 61-2-9735-3400

Cheil Malaysia

Lot 17.02, Level 17th of Mercu 2, KL Eco
City, Jalan Bangsar Kuala Lumpur
Malaysia 59200

Tel : 60-3-2771-9088

Cheil Philippines

10F Science Hub Tower 4

Campus Ave. Mckinley Hill Cyber Park,
Fort Bonifacio, Taguig Philippines 1634
Tel : 63-2-8669-363

Cheil Vietham

Level 21, No.02 Hai Trieu, Ben Nghe
Ward, District 1, HCMC, Vietnam
Tel : 84-2839-156-099

Cheil Thailand

1 Empire Tower, 42nd Floor, Tower 2,
South Sathorn Rd., Yannawa, Sathorn,
Bangkok 10120. Thailand

Tel : 66-2695-9200

Cheil Indonesia

PT. Cheil Worldwide Indonesia Menara
Batavia, 9th Floor, Suite 905 JI. KH. Mas
Mansyur Kav 126 Jakarta, Indonesia,
10220

Tel : 62-2-205-7478

Cheil Japan

lidabashi Grand Bloom 28th FI.
2-10-2 Fujimi Chiyoda-Ku,
Tokyo 102-0071

Tel: 81-3-6333-2970

SOUTH WEST ASIA

Cheil India / SWA RHQ

07th Floor, Two Horizon Centre,
Sector-43 Golf Course Road, Gurgaon
Haryana-122002

Tel : 91-124-480-5500

MIDDLE EAST

Cheil UAE / MEA RHQ

2nd Floor, Butterfly Building Towers A,
Al Bourooj Street, Dubai Media City,
P.0.Box 502457, Dubai, U.A.E.

Tel : 971-4-4406400

Cheil Egypt

2nd Floor, Ahli United Bank Building, Plot 81
90th Street, 5th District, New Cairo,

Egypt New Cario Egypt 140-739

Tel : 20-2-2614-8764

Cheil Turkey

Flatofis Istanbul Is Merkezi Otakcilar Cad.
No:78 Kat:4 A Blok 59/2 34050 Eyup,
Istanbul, Turkey

Tel : 90-212-467-1600

Cheil Jordan

King Hussein Business Park, Building# 5,
King Abdullah Il Street Amman, Jordan
Tel : 962-6-580-7530

Cheil KSA

#703 sakura Plaza 7th floor, Madinah Road,
across Aramex, Jeddah, KSA

Tel : 966-12-225-7182

AFRICA

Cheil South Africa

Block 2 2929 William Nicol Drive,
Bryanston, Johannesburg, South Africa
Tel : 27-11-996-2300

Cheil Kenya

Ground Floor, West End Tower, Waiyaki
Way, Nairobi, Kenya

Tel : 254-204-294-801

Cheil Nigeria

6th Floor, FF Towers, Plot 13/14
Ligali Ayorinde Street. Victoria Island-
Lagos, Nigeria

Tel : 234-1-4601743

Cheil Ghana

2nd Floor Stanbic Heights Plot
No.215, South Liberation Link,
Airport City Accra Ghana

Tel : 233-30-274-4505

GREATER CHINA

Cheil China / China RHQ

5/F Tower A, Pacific Century

Place2A Gongti North Road,
Chaoyang District Beijing 100027, PRC
Tel : 86-10-5641-8000

Cheil China, Shanghai

28/F, Central Park, 868 ChangShou Road,
Putuo District, Shanghai. 200060

Tel : 86-21-6123-1878

Cheil China, Guangzhou

1305-1310, Teemtower, teemall,
208TianheRoad, TianheDistrict, Guangzhou,
510081

Tel : 86-020-8393-6588

Cheil Chengdu

11/F, Room1108, Times Plaza, No2 ZongFu
Road, Chengdu China, 610016

Tel : 86-028-8671-2723

Cheil Shenyang

Floor 13, Northeast Media Culture Building,
No.356 QingNian Street, HePing District,
Shenyang

Tel : 86-24-2392-1021

Cheil Hong Kong

299 Queen’s Road Central, Sheung Wan,
Hong Kong

Global Network

Tel : 852-3467-7700

Cheil Taiwan

Sec.B, 2F, No.292, Yangguang St., Nei Hu
Dist., Taipei, Taiwan 11491

Tel : 886-2-6603-8588
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CHUPA CHUPS
A SWEET ESCAPE

New York Festivals

+ 3 Gold Products & Services

» Gold 2 Silver Print & Outdoor
- Gold 3 Silver Best Use

- 2 Silver Design

- 7 Bronze

THE ONE SHOW
+ 2 Gold 1 Silver 1 Bronze Print
+ 1 Gold 1 Silver 1 Bronze Out of Home

D&AD
+ Wood Pencil Press & Outdoor

STARBUCKS
WHAT'S YOUR NAME

New York Festivals
« Gold Products & Services
« Silver Discipline

D&AD
- Wood Pencil Entertainment

NIVEA
THE MAN WHO CHANGES MONDAY

New York Festivals
- Silver Film Craft

SAMSUNG CORPORATE
SOCIAL RESPONSIBILITY PROJECT
BACK2LIFE

New York Festivals
- Silver Best Use
+ Bronze Best Use

THE ONE SHOW
+ 1 Gold Interactive & Online
+ 1 Gold Mobile

D&AD
+ Wood Pencil Entertainment

SAMSUNG ELECTRONICS
GALAXY GRAFFITI

THE ONE SHOW
+ Bronze Experimental & Immersive

SAMSUNG
SAMSUNG FOLDING PICCADILLY

THE ONE SHOW
« Silver Design
+ Bronze Digital Craft

SAMSUNG FIRE & MARINE INSURANCE
FIREVASE

Cannes Lions
+ Bronze Products / Propositions

Spikes Asia

- 2 Bronze Direct
+ Bronze Design

- Bronze PR

ADC Awards

+ Gold Interior Design / Decorative

« Silver Innovation / Promotional Materials
- Silver Promotional Materials / Dimensional

New York Festivals

+ Third Prize Product Innovation

+ Third Prize Ambient

+ Third Prize Social/Environmental Good:
Brand

AdFest

- Gold Best Use of Direct Ambient
« Silver Use of Ambient

« Silver Best Use of Ambient

JBL

BLOCK OUT THE CHAOS: WORLD LEADERS
BLOCK OUT THE CHAOS: FOOTBALL
MANAGERS

D&AD
» Wood Pencil Press Advertising

New York Festivals

- 2 Second Prize lllustration

+ 2 Second Prize Billboards/Installations/
Posters

+ 6 Second Prize Best Product & Service
Advertising

« Third Prize lllustration

+ Third Prize Art Direction

AdFest

- Gold Best Use of Computer Generated
Imagery

« Silver Computer Generated Imagery

RAINLILY
BEST ACTRESS HIJACK

New York Festivals
« Third Prize Social/Environmental Good

AdFest
- Silver Best Use of Events
- Bronze Best Use of Non-fiction Film

PRIDE IN LONDON
SOMEWHERE OVER THE RAINBOW

D&AD
« Yellow Pencil Adapted Music
» Wood Pencil Use of Street Casting

THE ONE SHOW
- Bronze Use of Music

SAMSUNG
SAMSUNG GOOD VIBES: NOW, WORDS
AREN'T JUST HEARD, BUT FELT.

New York Festivals
« 2 Silver Best Use
 Bronze Avant-Garde/Innovative

FORMULA E
ATTACK MODE

D&AD
+ Wood Pencil Design Transformation

PENGUIN BOOK
LOSE YOURSELF IN A BOOK

New York Festivals

+ Gold Print & Outdoor
« Silver Design

- 3 Bronze

ANAIS
UNQUIET VOICES

D&AD
- Wood Pencil Entertainment

GREENPEOPLE
WASTE MEASURE

New York Festivals
+ Gold Products & Services
« Bronze Best Use

NEXT GEN PERSONAL FINANCE
SHADY SAM

D&AD
» Wood Pencil Entertainment

SEOUL METROPOLITAN GOVERNMENT /
HOPE BRIDGE
DUSTSEE

THE ONE SHOW
« Silver Data Visualization

New York Festivals
* Third Prize VR/AR

ADC Awards
« Silver Data Visualization

AdFest

« Silver User Experience for Mobile

- Silver Use of Data For Mobile

- Bronze Use of Mobile & Devices

+ Bronze Digital & Interactive Design

CHUPA CHUPS
HOMEWORK « MUSIC - TIDY-UP

Cannes Lions
+ Bronze Print & Publishing
+ 2 Bronze Food & Drink

Spikes Asia

- Silver Outdoor

« Silver Outdoor

- 2 Bronze Print & Outdoor Craft

New York Festivals

+ 3 Gold Products & Services

« Gold 2 Silver Print & Outdoor
- Gold 3 Silver Best Use

+ 2 Silver Design

» 7 Bronze

SENSE INTERNATIONAL INDIA
THE GOOD VIBES PROJECT

AdFest

- Bronze Mobile Application &
Other Downloadable Tools

- Silver User Experience for Mobile

THE ONE SHOW
- Silver Innovation in Design

New York Festivals
- Second Prize Innovation: Technology
« Third Prize Best Use of Medium

NOW, WORD AREN'T JUST HEARD, BUT FELT
New York Festivals

- 2 Silver Best Use
- Bronze Avant-Garde/Innovative

SAMSUNG ELECTRONICS IBERIA
WAR CORRESPONDENTS ON BREAST CANCER

THE ONE SHOW
- Bronze Branded Content

D&AD
+ Wood Pencil Documentary

SAMSUNG
AUDIO CHORDS

New York Festivals
« Third Prize Mobile

GREENPEOPLE JUICES
WASTE MEASURE

New York Festivals
- Gold Products & Services
« Bronze Best Use

SAMSUNG ELECTRONICS BENELUX
SAMSUNG SMARTSUIT

D&AD
+ 2 Wood Pencil Creative Use of Technology

WWF
FISH LOVE BAND

New York Festivals
« Bronze Creative Marketing
Strategy/Effectiveness

SAMSUNG ELECTRONICS
GALAXY A - #danceAwesome

D&AD
- Graphite Pencil Entertainment

SEOUL METROPOLITAN GOVERNMENT
PEEKABOO MASK

ADC Awards
« Silver Children

SAMSUNG CORPORATE SOCIAL
RESPONSIBILITY PROJECT
BACK2LIFE

Cannes Lions
- Bronze Brand-led Education & Awareness
+ Bronze Good Health and Well-being

Spikes Asia

+ Silver Healthcare
- 2 Bronze Direct
- Bronze Media

New York Festivals
- Silver Best Use
+ Bronze Best Use

SAMSUNG ELECTRONICS
BIXBY VOICE FOREVER

New York Festivals
« Third Prize Civic & Social Education: Brand

SAMSUNG ELECTRONICS GERMANY
MARIO’S GOAL

D&AD
+ Graphite Pencil Existing Music

New York Festivals
- Second Prize Best Use of Music

FORMULA E
FIA FORMULA E CHAMPIONSHIP
ATTACK MODE

Cannes Lions
- Silver Innovative Use of Tech & Platforms
for Sport

TENCENT/OPERATION SMILE
CELEBRITY FACE DONATION

New York Festivals
« Third Prize Celebrity/Influencer

PENGUIN BOOK
LOSE YOURSELF IN A BOOK

Cannes Lions
+ Bronze Brand & Communications Design

New York Festivals

- Gold Print & Outdoor
« Silver Design

- 3 Bronze

GUINNESS
ALL HAIL PATRICKS

Spikes Asia
- Bronze Media

TSANG FUK SAU FUNERAL SERVICE
IN MEMORIES

AdFest
- Bronze Short Film

SANE
LET ME TALK

THE ONE SHOW
+ Bronze Influencer Marketing
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